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Media, Education and the Challenges 
 of the Present  
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Abstract: Contemporary society is increasingly based on three 
fundamental values: education, information technology in all its 
forms and freedom of expression. A constituent element of the 
information field, media, in its classical or virtual form, 
represents, through its function of educating and training the 
public, a means of developing and amplifying the behavioral 
experiences of the social individual. As this paper tries to 
demonstrate, media, the school, the family and the religious and 
cultural institutions, etc. and the law, must make joint efforts to 
model the social individual, to prepare and adapt people to the 
new social dimensions generated by the increasingly 
accelerated development of the virtual world. 
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Introduction 

Communication through its forms, dialogue and conversation, is a 
powerful weapon for those who rule. They have the extraordinary 
opportunity to dialogue directly with people from different layers of society, 
located at a short distance or even thousands of kilometers away, without 
even knowing them. Undoubtedly, direct, interpersonal communication 
plays a much more important role nowadays, as opposed to what it used to 
do half a century ago, or even two decades ago when the Internet was at its 
beginnings. Basically, conversation, speech, and dialogue are indispensable 
to human beings, to human society, regardless of what the future has in store 
for us. Communication will still be based, in the full computerized era, on 
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the classic scheme that implies the existence of a transmitter and a receiver 
with the same weapons as more than 2,000 years ago, in the times of 
Aristotle or Plato: honesty, enthusiasm and an inexhaustible desire to listen 
to and build a dialogue. 

Knowledge, considered centuries ago as a characteristic, par 
excellence, of the ruling classes and of the scholars, is gradually making its 
way to the base of society, to the ordinary people. The route from the source 
to the media audience is gradually becoming winding. The information loses 
its content, by simplifying it, or makes it difficult to present it by using 
heavy, technical terms, which unnecessarily complicate the message that 
becomes, in both cases, difficult to understand. 

Communication, mass-media and its relationship with children 

Media, conceived as a network of unidirectional communication 
channels, in which the roles of transmitter and receiver are well established, 
fixed, unchangeable, has become an easy way to determine certain human 
behaviors, to gradually influence daily behavior, concerns and preferences: 
from choosing a particular brand of drink, to the color of the car, or the 
color of a party. (Onofrei, 2015, p.167) 

Mass media is the bridge between one’s home and the surrounding 
world, offering access to people’s customs and traditions. Mass media 
provides the readers / listeners / viewers with the opportunity to talk about 
the problems they face. The interactivity conferred by the mass-media today 
connects one directly with responsible factors, representatives of authorized 
institutions, without them having to know each other in advance, unlike the 
classic formula of the telephone conversation where the purpose is obvious. 
In this case, interactivity implies the public’s participation in the discussions 
on a random topic for which, as interlocutors, they do not have the 
necessary knowledge. It is one of the attractions of modern media with 
many followers among the consumers. Communication of any kind calls for 
respect and equality from the participants. The principle of communication 
is that the process must involve people who have something to communicate 
and who want to communicate. 

The most important sector that experts must carefully evaluate is the 
relationship that the media has with children. If adults have the ability to 
select and assimilate critically the informational content made available, 
according to their own set of values, children, who are in the process of 
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intellectual, affective, and moral formation, etc. are the ones most easily 
influenced by the messages transmitted, most often negatively. 

Conceived as tools for interlocking public and private spaces, media 
have extended their scope to virtual space. Through their channels, they 
ensure a continuous flow of information, people being able to be connected 
directly, in real time, with any event, regardless of the physical distance that 
separates them. 

At what stage is this relationship at this point? We find it in the 
official data, in the reports1 from relevant institutions and youth manifests 
towards the decision-makers of the present. 

Here are some of the new generation’s requirements regarding the role 
that the media should assume in education, according to The European 
Union Youth Strategy 2019-2027 (Council of the European Union, 2018): 

 
 The press must facilitate the access of all young people to quality 

information, in an attractive format, based on the needs of young 
people and impartially, on how the European Union works, how you 
can get involved and what opportunities it offers; 

 The media has the obligation to generate formal and non-formal 
education contexts for young people regarding Europe and the 
European Union; 

 The media must train young people to be critical and responsible 
users and producers of information; 

 Journalists must contribute to the development of young people's 
ability to recognize and report fake news and to verify the accuracy 
of the information sources used; 

 Trainers and educators in the media must help develop the skills of 
young people to recognize and combat hate speech and 
discrimination, both online and offline; 

 The press must be the appropriate environment for developing the 
skills of young people to engage in respectful, tolerant and 
nonviolent dialogues, both online and offline; 

                                                 
1  The latest official PISA data present the cruel reality facing the new generation, a 

generation umbilically associated to media, especially to the virtual form of it. For 
Romania, the report ranks a shameful place 47 out of the 79 countries assessed. 
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 Journalists must guarantee the easy access of young people to
information in an easy-to-understand and friendly format, molded to
their needs, which respects ethical norms and quality standards;

 The press should help to develop the media and digital skills of
parents, guardians and all persons involved in the education and
training of young people, so that they can be reliable sources of
information for young people; (pp.1-23)

The requirements contained in the The European Union Youth 
Strategy mentioned represent the effect today’s media has on the collective 
mind of the contemporary society. 

The harmony of the informational content of the media is transmitted 
to the public, much of it being subjected to continuous emotional stress as a 
result of the assault especially from the audiovisual, either in its classical 
form or in its modern online version. 

We can meet, as Onofrei (2015) explains, the following situations: 

 The family, its members, will neglect each other due to the time
spent in front of the TV, a fact that will generate dissatisfaction
when the daily tasks are not fulfilled and there is only one step left
towards domestic violence;

 The couple's life, as it is experienced by most families, is not the one
represented in the fictionalized family life on TV, or taken over by
the media, from the real life and promoted as a success story;

 The aspects related to family life promoted in the TV fictions
contradict those of the viewer, which, as in the previous case, is
similar to the aggravation of the problems inside the family and
leads to an increase of dissatisfaction, frustration and family
misunderstandings;

 The individualism promoted through the television productions leads
to the weakening of the relationships within the family, hence the
inherent conflicts;

 The danger of comparing the life partner, family members with one
or more of the characters in a TV creation, which generates a state of
tension in the couple / family relationship;

 The tendency to adjust their behavior, like fictional characters,
especially the part that implies the violation of the lines of fairness
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and honesty (sexual relations outside marriage, bohemian lifestyle 
specific to a villain etc.). (p.178) 

Direct beneficiaries of the media message, audiences have become 
extremely selective and refuse any content not in accordance with what they 
have found in the online media they have accessed, if not properly trained, 
we would say, by the school and at the same time, by the family 
environment.  

Also, site administrators are not always on the good side, preferring to 
avoid responsibility by including warning texts about the content of the 
online page, transferring all responsibility to the message consumer1.  

On the other hand, in the real space, media has to solve another big 
problem, which the CNA2 is still trying to impose, but without much 
success, the financial tentacles being those that prevent the proper 
enforcement of the law in the audiovisual: the violent content of the 
programs, especially the informative ones, in which the abundance of 
domestic violence cases is increasingly evident. 

DeFleur and Ball-Rokeach (1999) centralized and ranked, in the middle 
of the last century, the main benefits but also the negative effects of the 
media. According to them, the media are responsible for: 

 Perverted cultural values of the public;
 Contribution to the general moral degradation;
 Directing masses by political superficiality;
 Discouraging creativity;
 Stimulating the growth of delinquency rate. (p. 39)

But far from fully demonizing the press, the two authors (DeFleur and 
Ball-Rokeach, 1999) come and say that the media are extremely useful 
because: 

1  At the same time, by using hidden messages, we report here directly to video games (a
topic that we will detail in the next issue of the journal), players can be turned into real 
killing machines, not least are the cases reported in the press in which young people of 
various ages were the authors of unimaginable facts. In other words, from the virtual 
violence, of the passive type, in which everything takes place within the parameters set 
by the programmers, the virtual-real border is crossed, often the users coming to believe 
that they live in the real world as preachers of justice, as is the character embodied in 
the game. A variant, if you like, of the use of substances with psychoactive effects. 

2   CNA: The National Audiovisual Council 
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 Reveal sin and corruption; 
 Act as guardians of our freedom of expression; 
 Bring a certain degree of culture to a large number of people; 
 Ensure daily enjoyment for the masses; 
 Inform about the events that take place in the world; 
 Raise the living standard of individuals. (p. 39) 

 
The media industry of the 21st century has caused an overall change of 

the image of the press from one of the positivity of the communicative act to 
one in which the negative element is ubiquitous.1 

Vlăduţescu (2006), in his work, says:  
 
The negative journalism productions reach us through a positive 
journalism undermined by a language and a cogitation (filtered analysis of 
the mind, n.n.) put in the service of negative interests, These interests 
become involved as we receive falsehood, seduction, fiction and myth2.  (p. 
104) 
 

Negative journalism, Vlăduţescu (2006) also argues, has the following 
features: 

 
 it is an instrument of persuasion that is meant to be convincing 

(journalists act according to rules and principles specific to the 
environment in which they work with purely persuasive messages 
as objectives);  

 disconnects the principle of objective information, applying the 
factoid (the pure informational factor is annihilated and the public 
is thrown into an artificially created environment, in which they 
can be more easily controlled through enhanced persuasive 
education); 

 exploits the “weakened reality” through a fragmentary and 
complex one (the author refers here to the language used by the 

                                                 
1  The most dangerous form of journalism with negative influences occurs when the 

manipulators mask the message, giving it a positive connotation and thus attracting a 
part of the public that would normally reject such messages 

2   The translation belongs to the author of this article 
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population) – (it has as a subsidiary character the induction of 
general states of confusion, ambiguity, irrationality); 

 introduces the non-honest character of the intentional distortion
of the message (as a rule, the economic interest regulated by the 
advertising factor, determines the qualitative-positive deviation of 
the message in order to satisfy the inner desires of the public that 
becomes tempted to consume information with negative impact); 

 propagates ignorance and aggression (ignorance starts from the
premise of simplifying and weakening the solutions offered to a 
problem under discussion / analysis, the simpler and weaker the 
public, the easier they will be seduced). (pp.125-130) 

The media has transformed, from a warrior and protector of society 
into the ally of violence. From the movies, to the content of the 
entertainment programs, but especially in the shows for children and 
cartoons, violence is, if not on the first place, at least on the second place as 
importance, and this happens when it is dethroned by the obscenity of the 
language used. Although the rules say that it should not be so, the forms 
under which the phenomenon of violence is present abound in the editorial 
content broadcast at maximum audience hours, generating in the minds of 
the viewers, especially in the consciousness of the children, present in front 
of the TVs, a series of radical changes that inevitably lead to attitudes, 
gestures and behaviors similar to those seen.  

In their pursuit of the sensational, rating points and, implicitly, of the 
increase in advertising revenue, all filmmakers, but especially the media 
patrons, trample on corpses, ethical and deontological principles, violate 
official decisions and regulations without caring about what they do, 
promoting violence, motivating with: "This is what the public is asking for". 
They forget, however, that they are the ones who assaulted and trained the 
viewers with negative informative content directing them towards the area 
of excessive violence. 

The effects are extremely harmful and there seems to be no way to 
change them. I said "there seems", because there is one way, but they do not 
see it, ignoring the alarm signals drawn by various organizations, treaties 
and conventions signed throughout the world. Perhaps only a harsher 
legislation in punishments will further temper the momentum of psychic 
damage caused by media content. 

Around the end of the last century, Hobsbawm (1994) made an 
interesting remark: 
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It is a world full of violence - more violence than in the past - and, what is 
probably even more relevant, full of weapons. And in the years before 
Hitler came to power in Germany and Austria, there was racial tension and 
hatred, but it's hard to imagine that they could have caused a group of 
teenagers, like those neo-Nazi skinheads, to set fire to one house inhabited 
by emigrants and kill six members of a family of Turks. (...) The world of 
the third millennium will undoubtedly continue to be a violent world, with 
violent politics and violent political changes.1 (pp. 527-528) 

Will the 21st century people become their own victims? Will they 
return as Sisif to the zero point of their existence and resume everything step 
by step? At this moment, 2019, it is difficult to predict, because human 
beings are an unpredictable variable in all this huge equation that specialists 
have been trying to decipher. And the media2 is and will be, whether we like 
it or not, the partner of this type of social individual. 

Instead of conclusions: Recommendations for respecting an 
informational balance in Radio and TV programs 

Besides the transformation determined by the technological evolution 
and the accelerated development of the online environment, the 21st century 
means for the media an adaptation of the informational content transmitted 
to the receiving public. The basic principles of journalism have passed into a 
new phase, being re-hierarchized according to the new trends determined by 
the dynamics of the audiovisual market and by the decrease of the public 
interest for information coming from the sphere of culture and national 

1 The translation belongs to the author of this article 
2  In order to limit the negative effects generated by the media, the CNA issued the Decision
no.220 of February 24, 2011 on the Code of regulation of the audiovisual content, which 
entered into force starting April 1, 2013. By this, the Council tried to bring elements aimed 
at reducing the harmfulness of the media content: stopping the broadcast of violence at 
maximum audience hours for the obviously sensitive categories, limiting the scenes with 
bloody content, those presenting cases of domestic violence, as well as moving the vulgar 
tendentious programs at late hours of the night. At the same time, the CNA decision comes 
to regulate the sector of the protection of human dignity and the right to their own image, as 
well as that of the rights of the minor in the audiovisual programs, clearly stipulating the 
legal conditions in which the content sent for dissemination must fit. 
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values. At present, the emphasis is being placed on easily digestible media 
products in line with the equally dynamic pace of society. 

If the natural order of the principles that must be respected by any 
journalist is that in which information, true with real and objective value 
content, prevails at the expense of entertainment and opinion, the 
contemporary society is in a position to digest media products of 
questionable quality defined as news, accompanied by explicit images and 
photographs, or news that incites primary instincts, the important news, the 
one that really matters being minimized in importance. 

Faced with these undesirable challenges, media must reinvent itself, 
must remodel its functions according to the current evolution and social 
dynamics. The press must determine in the public consciousness the renewal 
of the desire to know, to learn, to filter the information. Also, the press must 
revive the media audience’s pleasure to choose the good taste and the real 
values and to defend themselves in this 21st century’s” infowar” based on 
fake stories, fake, or false news and more. 

The managers of the media stations should accept that, beyond the 
immediate profit offered by the audience of questionable quality programs, 
the future of the society to which the media message is addressed depends 
largely on preserving its identity. This aspect can be achieved by fully 
respecting the principles of good information and education of the public, 
starting by involving the press in the education of children and at the same 
time, educating their trainers, even during the secondary school, if not even 
starting with the primary school, or even kindergarten. 

Starting from the latest data revealed by the PISA test mentioned at 
the beginning of this paper, media must rethink its editorial policy and 
stimulate anew the public's appetite for reading, for the formation and 
strengthening of a critical spirit of the new generation, so that they become 
more involved, more responsible and more coherent in the actions and 
decisions regarding their future. 

Summing up, here it is a set of recommendations that any journalist 
should consider: 

 
 The press must play a role of psychotherapy, practice showing that 

journalists are very often in a position to provide the public with 
answers to questions that are not in the field of information or 
education. Usually, those who face such situations are the 
audiovisual journalists; 
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 Journalists need to pay more attention to what is going on around
them, to verify that the authorities fulfill their tasks in front of the
taxpayer and to sanction them when necessary by publishing the
mistakes made;

 Journalists need to be aware that their role has been, is and will be
that of mediators between the electorate and their leader. That is why
both of them need equal access to voice their opinion through the
microphone, or the written word;

 The press has a decisive role in the economic trend adopted by the
public, being the one that promotes, through advertising, certain
services, products for the target audience.
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