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Journalists-Intellectuals, Globalism and the 
Challenges  

of New Technologies 

Adriana GHIȚOI* 

Motto: Journalism is a very hard job, fellows! Ask me how 
difficult it is! To enlighten the people, you need to be 
enlightened yourself. To know a lot, to think deeply, to choose, 
to select, to deliver to the public a good thought, in good 
phrases, good enough to become a model. This is how I see 
journalism! Honesty and grammar - these are the first 
conditions for healthy journalism! Some, if they are willing, 
may even have ideas. But it is not compulsory. (I. L. Caragiale)1 
(our translation) 

Are Ion Luca Caragiale’s sayings true nowadays? In the era of global 
digital communication the distinction between information and opinion, the 
main feature of traditional journalism, becomes more and more volatile. The 
new technologies have helped the global media to produce a mass content, 
but distributed in a customized way. The unrestrained access to the online 
environment allows for the extensive dissemination of “information” as 
“opinions” and “beliefs”, most of the time clouded by positive or negative 
emotions. Social networks become a model for the other communication 
channels, speculating the affective psychological response of the public. 
Building new communities, with people who quantify their feelings and 
convictions in “likes”, “shares” and “comments”, determines the actual 
media system to circulate an emotional content, rather than an informational 
one. 

*** 

* Hyperion University, Faculty of Journalism
1   Ion Luca Caragiale – Romanian writer (1852-1912).
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Wardle and Derakhshan (2017) explain, using the analogy with the 
social media, the way that “this emotional content” circulates in mass-
media, despite the increasing number of the fact-checking organizations. 
The two make a sensitive distinction between “mis-information” (a false 
piece of information, with no negative impact), “dis-information” (a false 
piece of information, intentionally disseminated to cause damages) and 
“mal-information” (a true piece of information, which manipulated may 
become harmful). 

This is the context the nowadays journalists-intellectuals have to face 
and manage: “mis-information”, “dis-information”, “mal-information” and 
“emotional content.” The development of the online environment has killed 
a large part of the printed press. Newspapers and magazines have adjusted 
to the new technologies and have started to come out online. After all, 
media means business. Nadin (1997) says: 

Taking full advantage of means that characterise the civilisation of 
illiteracy—the power of images, instantaneous access to events, the power 
of networking, communicative resources of new technologies—the media 
play a double role: representative of the people and representative of 
power. Since their own domain of experiences is representation, the media 
depend on the efficiency of the practical experiences of people’s self-
constitution in productive activities. Mass media activity is carried not by 
its own motivations, but by those of the market, whose locus it becomes. 
Consequently, the equation of democracy becomes the equation of 
competition and economic success. (p. 706) 

Journalists are searching for new economic models as the one adopted 
by The Guardian, where readers pay voluntarily for the content they read. 

Journalists-intellectuals perform in a culturally changing environment. 
Castells (2015) writes about a global culture, where one can identify three 
levels: cosmopolitanism – the social actors involved consider themselves 
citizens of the world; a global multi-cultural culture – characterized by 
hybridization and remixing of the different origin countries; and a 
consumerism culture – in a close connection with the development of a 
global capitalist market. 

Castell (2015) also makes a cultural distinction: he opposes 
individualism and communalism. He talks about a culture of network 
individualism – the individuals do not isolate themselves in the virtual 
reality, on the contrary, they extend their sociability, only selectively, 
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designing a cultural world, upon their own preferences and value systems; 
this way the individuals gather online in communities that share the same 
values and exclude those who have different positions and values. 
 

Thus, journalist-intellectuals produce content the same way those 
citizens do, who have total liberty to post, for example, a story about a 
robbery they had witnessed, that was then covered by different TV-stations 
and sites and this way it became viral.  

Most of the times, they add their own opinions to the respective story, 
which may lead to the disappearance of the boundary between the author 
and the public. We may easily say: “Nothing new under the sun.” The old 
column from the newspapers “readers’ mailbox” was nothing else: a space 
designated for the readers, where they had the entire liberty to express their 
own ideas. Things may appear the same, but not entirely. They are 
differentiated by the quantity of the content produced by the present public 
and by the speed this content is transmitted. Of course, we can discuss the 
quality of this content. The odds do not favour the quality, but rather some 
kind of confusion when we talk about the content. Considering all of the 
above, the journalist-intellectuals’ mission resembles the one advanced by 
Umberto Eco to define a new profession: “the verifier”, the one able, 
according to his abilities, to select any kind of correct information, against 
the incorrect information (Carrièrre & Eco, 2010, pp. 51-52). The 
horizontality of the virtual environment tends to equalize the opinions, to 
place on the same level a pertinent opinion – that of the journalist-
intellectuals and that of a regular guy. The differentiation criterion is at risk 
of not being a qualitative one, but purely a quantitative one, measured by the 
number of “likes”. 

Captive in the economic mechanism of the mass media, journalists-
intellectuals are forced to adapt themselves and modify their profession. 
“Demand and supply” are mechanisms that cannot be ignored. This way, 
journalists-intellectuals, those who know how to make hard news, to put it 
in a context, to analyse, summarise and make the right connections between 
facts and events, see themselves in the position of “creating news” out of 
different posts made by politicians or famous people on social media 
networks. To keep a high professional standard journalists-intellectuals have 
two options: either remain in the press trust they work for and try and 
manage throughout the realities, or leave for another type of medium, 
financially supported by the people, ready to benevolently pay for the sole 
existence of their favoured publication, as in case of The Guardian. 
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In the context of the “information disorder”, generating public 
powerful and chaotic emotions, mass media have to transmit, through 
others, European cultural values, defined and redefined all the time.  

Journalists belonging to the Internet and social networks era are, as 
public intellectuals, the “vehicles” of the European values. If they want to 
maintain the role of a preacher in the public space, concerning important 
matters of economy, politics or society, trying, even if it may seem an 
utopia, to build the idea of a better world by appealing to a moral world, 
journalists-intellectuals have to accept to appear in the public space together 
with reality-shows stars, famous people, who make good ratings. Why 
would they accept this compromise? Just to obtain access to a more 
numerous and diverse audience. And they have to pay a price for all these: 
language simplification, because, in our society, communication protocols 
are not based on a common culture, but on the sharing culture (Castells, 
2015, p. 127). (our translation) 

Eco (as cited in Castells, 2015) proposes a model of this type of 
communication, where the sender is the same with the receiver, central 
figure of the Internet Galaxy. Horizontal Internet based networks are 
activated by subjects-communicators, who determine the content, as well as 
the message destination. Journalists-intellectuals become part of this system 
and their professional content is delivered as “posts”, measured by “like” 
and “share”. Thus, in the new technological context, communication is 
multi-modal, and multi-channel. When we say multi-modal, we mean 
different communication technologies. Multi-channel means organisational 
arrangements of communication sources (Castells, 2015, p. 131). (our 
translation)  

Castells (2015) also says:  

We moved from public mass-communication to an active public, people 
who isolate the significance by opposing experience to the received 
unidirectional informational flows. We witness the appearance of the 
interactive production of sense. It’s all about what I call creative public, 
source of remix culture, a characteristic of the world of self-mass-
communication. (p. 133) (our translation) 

Taking into account all of the above, can we talk about a cultural 
European space in which the voices of the journalists-intellectuals are 
heard? The answer could be affirmative, should we consult 
www.eurozine.com. Eurozine is an online magazine and European network 
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with more than 90 magazines from all European countries and some outside 
the Union countries. Eurozine bases its strategy on the cooperation between 
printed press and electronic media. They promote cultural magazines from 
partner countries (Dilema Veche and La Punkt from Romania), offering a 
global view upon main European issues, such as: the future of the EU, East-
West relationship, nationalism inside the union, migration, etc. Eurozine, 
with the headquarters in Vienna, is the best example of culture, both in its 
restricted sense of arts, literature, music or painting and in its larger sense, 
an anthropologic one, including mentalities, the history of ideas, social 
attitudes, etc. 

Eurozine (established in 1998) is a pathfinder of something that has 
developed into a larger practice: The existence of a platform where people 
could bring and discuss ideas, where journalists-intellectuals and people of 
culture are permanently interconnected, producers and transmitters of the 
cultural content at the same time - with all the risks that may occur in the 
online medium, which can, by simplification and accessibility, lead to the 
dilution of important themes such as those concerning the fundamental 
values of the European culture, such as dialogue, debate or the acceptance of 
pluralism.  

 Even in this context, journalists-intellectuals cannot imagine they 
could change the world, because due to the interactivity, that generates 
diversity in the online environment, they have to adapt their “tools” to a 
public space permanently disrupted by a multitude of voices of the content 
producers. As Nadin (1997) argues,  

The metaphor of the interactive future is the expression of a simple thesis: 
At the global scale, human interaction, as the concrete form of engaging 
infinitely diverse cognitive resources, is the last available resource on 
which the future of the species can depend. (p. 692) 

Intense Internet usage has generated changes of other communication 
practices. Castells (2015) identifies three effects of the active Internet usage: 

1. Time allocated to those activities incompatible with the Internet is
substituted with Internet usage. 

2. The gradual disappearance of the “prime time” notion and its
replacement with “my time”. 

3. Increasing simultaneity of communication practices, integrated by
Internet and mobile technologies, through multitasking becoming a 
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common practice, due to a distributive attention of the 
communicators, able to complement their information and 
entertainment sources by freely combining the modes and the 
channels. (p. 135) (our translation) 

Tubella (as cited in Castells, 2015) says:  

Having Internet at home, the audio-visual consumption specializes and 
diversifies, evolving to a multi-modal, multi-channel, multi-platform 
universe. The new technologies permit higher flexibility and mobility, so 
that any activity can take place anywhere. Taking into account the spread 
of all instruments facilitating the whole process of production, editing and 
distribution of information and content, consumers become, at the same 
time, active creators, able to contribute to the multiple visions of the world 
they inhabit and to further transmit them. (our translation) 

*** 

Confronted with all of the above challenges, contemporary journalists-
intellectuals have to deal with multiple instances of a “liquid society” 
(accordingly to Zygmunt Bauman’s theory), where the digital environment 
becoming horizontal forces the journalists-intellectuals to rebrand 
themselves, to adapt themselves to the professional tools, to a more and 
more unstable environment, with more and more fluid landmarks. Thus, 
“the civilisation of illiteracy, with all the dangers and inequities it has to 
address, is only at its beginning” (Nadin, 1997, p. 767). 
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